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Schedule

● Who is Philipp Budka?

● Introduction  

● Organization / Administration: 
topics, course assessment: assignments, use of Adobe Connect

● Introduction round: 2 Min. max

● 1st Assignment

● Indigenous people / media: definition examples 

● Indigenous media research  
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Philipp Budka

• Philipp is a social & cultural anthropologist interested in (digital) media 
technologies, indigenous media, media activism, transnationalism, 
social & cultural theory, ethnicity, production & transfer of knowledge, 
ethnography, anthropology of sport (football culture)

• Finishing PhD on Indigenous internet practices in Northwestern 
Ontario, Canada at the University of Vienna 
→ question of digital mediation of (cultural) identity, social networking, 
community building, material aspects of digital media technologies 

• Lecturer at the Department of Social & Cultural Anthropology, 
University of Vienna (media & digital anthropology)

• http://www.philbu.net/ & https://twitter.com/philbu 

http://www.philbu.net/
https://twitter.com/philbu
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Introduction 

• Students learn: 

→ about indigenous media in an anthropological context 

→ questions, issues & problems: 
How do indigenous people produce, distribute & utilize media? 
How has ethnographic film making changed? 
What role do politics, power, globalization & (post-)colonialism play in 
indigenous media? 
How do indigenous people utilize media to construct & mediate 
identities? 
How are indigenous cultures & languages represented through media? 
How do indigenous people appropriate and (co-)develop digital 
technologies in times of increasing globalization?

→ Through different case studies, students get a comparative 
overview about indigenous media
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Topics & Schedule

No. Date Topic

1) 06 May Introduction: Indigenous Media in an Anthropology of Media 

2) 13 May Debates & Discussions

3) 20 May Ethnographic Film

4) 27 May Post-Colonialism

5) 03 June Indigenous Media Production

10 June NO SEMINAR

6) 17 June Globalization

7) 24 June Identity, Community & Networks

8) 01 July Politics, Activism & Empowerment

9) 08 July Aesthetics, Poetics & Popular Culture

10) 15 July Digital Media Technologies
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Inter-
secting 
Topics
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Different Case Studies

• Different regions, countries & continents 
→ from Nunavut, Canada & the US 
→ to the Caribbean, Guatemala, Mexico & Brazil
→ to Nigeria, Myanmar, Australia & Finland 

• UNESCO Interactive 
Atlas of the World’s 
Languages in Danger 

http://www.unesco.org/culture/languages-atlas/en/atlasmap.html  

http://www.unesco.org/culture/languages-atlas/en/atlasmap.html
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Assessment

• Course Assessment: 

1) assignments 
→ write 9 texts on articles & films 
(answer questions in 300-350 words)
→ hand in assignments 24 hrs before next session via e-mail to:
ph.budka@philbu.net
→ 3-4 selected assignments are then discussed during session, 
opening statement by texts' authors about main arguments

2) active participation during online sessions 

3) possibility: presentation in Adobe Connect on a selected topic
→ let ph.budka@philbu.net know asap

• Use of Adobe Connect: 

communicate (video/audio/chat), discuss, present, share, 
collaborate  

mailto:ph.budka@philbu.net
mailto:ph.budka@philbu.net
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Introduction Round

• Max. 2 minutes / student

→ Who are you? 

→ Your interests? 

→ Your experiences? 

→ Your expectations? 
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1st Assignment

• Read Weiner's text (plus comments) “Televisualist anthropology: 
representation, aesthetics, politics“ (UNIT 2) and answer the 
following questions in 350 words. 
→ Does “western” media technology appropriation necessarily 
mean the appropriation of “western” thoughts, realities & life 
worlds? 
→ What do you think about Weiner's arguments & the critical 
comments (Ginsburg & Turner) on his article?

• Submit assignment via e-mail till Tuesday 12 May, 17:00!  
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Indigenous People – Definition 1 (Example)

• Encyclopedia of Social & Cultural Anthropology – 
“Indigenous Peoples“:
 “A term which tends to refer to peoples who were present in a given 
territory before the arrival of larger, usually European population 
groups. The meaning of the term is clear in some geographical 
regions, such as South America (where it refers to Indians as opposed 
to those of European or African ancestry), but its usage is problematic 
in others, such as much of Africa, Asia, and especially Europe.“ 
(Barnard & Spencer 1998:609)

• Definition of “indigenous (people)” is not easy, without conflicts, 
constraints & contradictions (Wilson & Stewart 2008)

• Indigenous self-determination “as the necessary response to the 
legacy of colonization and the only means to ensure the survival of 
Indigenous peoples” is fundamental for creation of (working) definition 
(Wilson & Stewart 2008: 8)
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Indigenous People – Definition 2 (Example)

• Wilson & Stewart (2008:14) suggest four points of reference to 
understand “indigenous”: 

(1) priority in time of occupying & utilizing a particular territory & its 
resources 

(2) cultural distinctiveness, including language, religion, social 
organization, etc. 

(3) self-identification & recognition by other groups & entities as a 
distinct group or collectivity 

(4) experience of marginalization, dispossession & exclusion 
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Communication / Media / Mediation – Definition 
(Example)

● Speech particularly important for communication & knowledge  
→ but communication with the whole body & our senses 
→ culturally distinct organization of “sensorium” at centre of research in 
human communication & mediation (Ong 1991)

• Medium “understood as a channel or conduit for the transmission of some 
kind of communication” (Spitulnik 2000:148) 
→ media is not face-to-face communication
→ but communication channels, technologies, formats, genres & products

• Categories: e.g. mass media, alternative media, small media, new media; 
indigenous media are those produced by indigenous people

→ mediation of communication through technologies 

• (Social) mediation as “social transaction … of the movement of images, 
discourses, persons and things” (Boyer 2012:383) 

• Research in mediation broadens focus beyond communication media, e.g. 
infrastructure, materials, spaces, etc.    
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Indigenous Media?

● Ginsburg (1991:107):  

“that work produced by indigenous peoples, sometimes called 
“Fourth World”, whose societies have been dominated by 
encompassing states, such as United States, Canada, and 
Australia.”

● Wilson & Stewart (2008:2): 

“forms of media expression conceptualized, produces, and/or 
created by Indigenous peoples across the globe …”
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Indigenous media research in Anthropology

• Anthropological & ethnographic research in indigenous media at one 
end of a sociocultural power continuum: 

production & distribution of mass media through commercial 
organizations & governmental institutions
↓
processes & contexts of media production & consumption by diasporic 
& minority groups
↓
research on media practices that aim to empower indigenous & 
disfranchised people

• How do indigenous people talk back to structures of power by 
producing their own media? 

• To “underscore the sense of both political agency & cultural 
intervention that people bring to these efforts” 
→ “cultural activism” (Ginsburg et al. 2002:8)
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Indigenous media research – 1st Examples

• Boyer (2006) introduces the media anthropology of Terence Turner & 
his work among the Kayapo & their video making projects in Brazil
→ media appropriation as just another cultural performance that is not 
necessarily replacing other performances or cultural practices

• Michaels (1985) discusses the situation of Aboriginal media producers 
in Australia & the role of “modern” communication media in an oral 
culture
→ “constraints of knowledge” have to be considered when producing, 
distributing and utilizing media in an economy of oral information

• Role of human agency in mediation? 

• Role of anthropology / anthropologist? 

• Challenges for oral societies through “modern” media?

• Media production as knowledge production?  
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